POSITION DESCRIPTION
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	POSITION TITLE:
	Digital Marketing Specialist (Performance Marketing) – Full-time, 7-months fixed-term (Mid Sept 2026 – Mid April 2027)

	LOCATION:
	National Support Office – Hobsonville (flexible / hybrid / remote options available)

	REPORTS TO:
	Digital Marketing Executive

	DIRECT REPORTS:
	No direct reports



PURPOSE: The Digital Marketing Specialist (Performance Marketing) will support the delivery, optimisation and ongoing improvement of SPCA’s paid digital marketing activity, with a strong focus on performance marketing and the SPCA Charity Google Ads account.
Working closely and under the guidance of the Digital Marketing Executive, the role will assist with executing and improving paid media campaigns across Google Ads, Meta Ads and Microsoft Ads, supporting fundraising, awareness and campaign outcomes across both always-on and campaign-based activity.
The role will monitor campaign performance, identify opportunities for growth, support testing and reporting, and help ensure paid digital activity is refreshed, targeted, well tracked and continually improved.
The role will balance hands-on campaign delivery with a strong analytical approach, supporting long-term digital performance initiatives while contributing to SPCA’s broader marketing and communications goals.

	KEY ACCOUNTABILITIES:
	KEY RESPONSIBILITIES:

	1. Google Ads charity account support and optimisation
	· Support the oversight, management and ongoing development of the SPCA Charity Google Ads account.
· Maintain and optimise always-on search, display and performance activity to support awareness, fundraising and campaign outcomes.
· Identify opportunities to improve account structure, keyword coverage, ad relevance and conversion performance.

	2. Paid media campaign execution
	· Assist with planning, setting up, trafficking and optimising paid media campaigns across Google Ads, Meta Ads and Microsoft Ads.
· Support campaign refreshes, testing and improvements to ensure activity remains current, relevant and effective.
· Implement campaign activity in line with approved objectives, budgets, timelines, creative and brand requirements.

	3. Performance monitoring, testing and reporting
	· Continuously monitor campaign performance and make optimisation recommendations based on data and agreed campaign objectives.
· Support A/B testing across ads, audiences, landing pages and campaign variables.
· Track campaign performance and provide clear reporting and actionable insights for the campaigns stewarded by the role.

	4. Tracking, analytics and digital best practice
	· Set up and maintain UTMs and conversion tracking requirements in collaboration with the Digital Marketing Executive and relevant teams.
· Support accurate reporting through appropriate use of analytics platforms and campaign tracking conventions.
· Apply a basic understanding of web SEO/GEO and digital marketing best practice when supporting campaign activity.

	5. Digital campaign collaboration and delivery support
	· Work closely with the Digital Marketing Executive to execute long-term paid media and digital performance strategies.
· Support integrated fundraising, marketing, communications and awareness campaigns with timely, effective digital delivery.
· Collaborate professionally with internal teams and external suppliers to support smooth campaign implementation.

	6. Actively contributes to Health & Safety 


	· Ensures compliance with the Health and Safety Act 2015 by:
· taking reasonable care of your own health and safety and ensure that you don’t cause harm to others 
· complying with all health and safety instructions, policies or procedures, including but not limited to;
· reporting incidents and unsafe practices as soon as they occur
· identifying risks, reporting them and taking appropriate action to mitigate them
· knowledge, and compliance of, emergency procedures
· completing mandatory training within the required timeframes

	7. Participates as a professional and constructive member of the Marketing Team 
	· Attends team meetings as required. 
· Contributes towards the achievement of strategic and operational goals of SPCA 
· Acts professionally and non-judgmentally. Embodies the SPCA values and strives to achieve the SPCA Mission.

	8. Carries out other duties as required from time to time.
	· Duties and responsibilities described above should not be construed as a complete and exhaustive list as it is not the intention to limit the scope or the functions of the position.  Duties and responsibilities can be amended from time to time by the Employer to meet any changing condition.



INTERNAL FUNCTIONAL RELATIONSHIPS: 	
· Digital Marketing Executive
· Marketing, Fundraising, Data, Events and Communications Teams
· Other relevant SPCA staff
EXTERNAL FUNCTIONAL RELATIONSHIPS:
· External agencies
· Platform providers / suppliers
PERSON SPECIFICATION:
Qualifications and Experience 
· Minimum 1 year proven experience with Google Ads, Meta Ads and Microsoft Ads.
· Ideally experience with Google Charity Accounts
· A solid understanding of performance marketing, with experience working on large multi-touch campaigns.
· Experience supporting paid digital activity across always-on and campaign-based environments.
· Not-for-profit experience preferred but not essential
Skills and Knowledge 
· Strong working knowledge of Google Ads, Meta Ads and Microsoft Ads campaign setup, optimisation and reporting.
· Experience with UTMs, conversion tracking and campaign reporting conventions.
· Basic understanding of web SEO/GEO
· Good written communication skills, with the ability to support clear ad copy
· Ability to work within brand, campaign and budget requirements
Personal Attributes
· Analytical, proactive and solutions-focused.
· Highly organised, with strong attention to detail and the ability to manage competing priorities.
· Collaborative and able to build positive working relationships across teams and external partners.
· Committed to high quality work, continuous improvement and the values of SPCA.
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