POSITION DESCRIPTION
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	POSITION TITLE:
	Marketing Automation Specialist

	LOCATION:
	National Support Office – Hobsonville (flexible / hybrid / remote options available)

	REPORTS TO:
	Marketing and Customer Experience Manager

	DIRECT REPORTS:
	No direct reports



PURPOSE: The Marketing Automation Specialist will lead the delivery of SPCA’s email-led supporter engagement programmes, ensuring clear ownership, governance, and best practice across all outbound email and SMS activity.
The role will undertake in-depth analysis and testing of email and SMS performance, supporter behaviour, and customer data to identify opportunities to improve engagement, retention, and overall channel effectiveness across the organisation.
Based on these insights, and working across Engagement Teams, the role will maximise the impact of SPCA’s owned communication channels through the design, implementation, and optimisation of lifecycle marketing and marketing automation programmes. This includes the development and management of both one-off and automated email and SMS journeys that support fundraising, marketing, communications, and customer experience outcomes, as well as contributing to the implementation and continuous improvement of the organisation’s SEO/GEO website strategy.
The role will balance hands-on execution with strategic oversight to strengthen the organisation’s capability and performance in email-led marketing.

	KEY ACCOUNTABILITIES:
	KEY RESPONSIBILITIES:

	1. Email and SMS Channel ownership and governance
	· Own all outbound email and SMS communications across the organisation. Approve sends, maintain communication calendars, enforce governance and best practice, and ensure compliance with deliverability and privacy requirements.

	2. Lifecycle marketing and automation
	· Design, build, and optimise automated supporter journeys across acquisition, retention, and conversion, aligned across fundraising, marketing, communications, and customer experience.

	3. Performance optimisation and reporting
	· Establish A/B testing frameworks, monitor performance, deliver reporting, and translate insights into continuous improvements.

	4. Collaboration and data integration
	· Work closely with Data, Fundraising, Events, Communications and Marketing teams to manage filters, triggers, integrations, and data quality while supporting cross-team planning.

	5. Content and channel support
	· Support high-quality email & SMS content delivery aligned with campaigns and journeys, ensuring consistency and effectiveness
· Support content creation and implementation of the SEO/GEO strategy for the SPCA website

	
6. Supports process improvement groups and projects across the organisation to improve organisational performance. 

	
· Actively participates in these groups and works collaboratively with all members of staff to achieve goals. 
· Carries out project work as requested. 


	7. Actively contributes to Health & Safety 


	· Ensures compliance with the Health and Safety Act 2015 by:
· taking reasonable care of your own health and safety and ensure that you don’t cause harm to others 
· complying with all health and safety instructions, policies or procedures, including but not limited to;
· reporting incidents and unsafe practices as soon as they occur
· identifying risks, reporting them and taking appropriate action to mitigate them
· knowledge, and compliance of, emergency procedures
· completing mandatory training within the required timeframes

	8. Participates as a professional and constructive member of the Marketing Team 
	· Attends team meetings as required. 
· Contributes towards the achievement of strategic and operational goals of SPCA 
· Acts professionally and non-judgmentally. Embodies the SPCA values and strives to achieve the SPCA Mission.

	9. Carries out other duties as required from time to time.
	· Provides support and assistance to SPCA events and campaigns as requested.
· Duties and responsibilities described above should not be construed as a complete and exhaustive list as it is not the intention to limit the scope or the functions of the position.  Duties and responsibilities can be amended from time to time by the Employer to meet any changing condition.



INTERNAL FUNCTIONAL RELATIONSHIPS: 	
· Data, Marketing, Fundraising, Event and Communications Teams
· Volunteers and students
EXTERNAL FUNCTIONAL RELATIONSHIPS:
· External agencies
· Platform providers / suppliers
· Members of the Public
PERSON SPECIFICATION:
Qualifications and Experience 
· Proven experience (2+ years) with marketing automation platforms (e.g., Ubiquity, Mailchimp, Hubspot) in a complex organisation
· Hands-on expertise designing and deploying multi-touch email and SMS campaigns, including segmentation, A/B testing, and optimisation
· Not-for-profit experience preferred but not essential
Skills and Knowledge 
· Technical confidence with marketing automation tools, CRM environments, and data hygiene best practices
· Strong analytical skills to interpret data, report on performance, and recommend improvements that drive engagement
· Strong understanding of email marketing best practice and deliverability
Personal Attributes
· Highly organised with strong attention to detail
· Collaborative and able to influence and build strong stakeholder relationships across teams
· Professional, proactive, and solutions-focused
· Strong written and verbal communication skills
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